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rationale
It seems that today social media is taking over, and we’re often forgetting to 
communicate in person, or have a real conversation. “Friends” are considered 
those who follow you on Twitter or like your status on Facebook rather than 
the people you see everyday at school or work. As of September 1st 2014, 
Facebook was ranked as the most popular social networking site, attracting 
over 900,000,000 unique monthly visitors according to eBizMBA. In June of 
this year it reached a milestone, as it was the first social network to surpass 
1 billion registered accounts. Furthermore, it is estimated that 14 minutes 
of every hour is spent on the site, either communicating or simply scrolling 
through feeds. Clearly, Facebook and other forms of social media are here 
to stay. Rather than tackling the issues surrounding dialogue, a stronger 
approach would be to work with it instead. The aim to bring successful 
dialogue back is not difficult, but it does require a lot of commitment. Using 
the countless features the Internet has to offer, we can gain the attention 
of those around us and spread the word of a new, interactive world, turning 
technological dialogue into a positive action.

There are many negative associations between youth and the Internet today. 
It is believed to be unhealthy for development both physically and mentally 
as suggested by recent statistics. One in every 25 teens had “problematic 
Internet use” in a new study of high school students from Connecticut. 
What’s more, those students who reported an “irresistible urge” to be on 
the Internet and tension when they weren’t online were more likely to be 
depressed and aggressive and to use drugs than their peers.  I began to think 
about this report and I believed there was a way to make the online world a 
healthier environment for everyone.



rationale (cont.)
My idea for the festival was to advertise Facebook positively, and represent 
social media in a generally positive light. Based on personal observations, 
I noticed that popularity today is generally determined in accordance with 
the amount of likes or comments a particular picture or status gets; the 
higher the number, the more popular the person. I began to imagine what it 
would be like if the numbers of likes were irrelevant, and everyone instead 
appreciated their peers ideas, thoughts and opinions. Developing this idea 
further, I decided to create an instructional poster, designed to emphasise 
the importance of every Facebook user. 

I started the experiment myself by changing my profile name to “Everybody”. 
By doing this, everything on Facebook I liked would instead display 
“Everybody likes this” rather than my original name. This showed the user 
that they were popular in their own right. I also created a Facebook page of 
the same name so when it would appear in newsfeeds it would simply read 
“Everybody likes everybody” or even “Everybody and seven other friends like 
Everybody” with a few of my peers jumping on board.

I opted to create the instructional in the form of a poster; starting with 
viewers in the street and hoping they applied it to their own profiles. The 
message behind this was explanatory as the application showcased the 
constructive idea in a few simple words. 
I chose to use the Facebook layout in a smartphone because it identifies with 
a large audience, and therefore would reach a majority of the population. 
There are only four instructions and they are by no means complicated. They 
are simple and straight to the point so I feel it will encourage others to join 
the experiment. It will also begin to reflect the impact of communication 
online, and if used correctly it doesn’t need to be a negative cloud hanging 
over our society.
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